Blue]aerry ads
reach over
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consumers

annua"y.
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See inside for 2005 national advertising schedule
s

U.S. HIGHBUSH BLUEBERRY COUNCIL



We're spreading the news about nature’s
“wonder Z)erry”-— great tasting blueberries
that contain important health benefits

that may help fight against cancer and

other age—rela‘ced diseases.
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Our 7 best moves
for supertast sculpting

Magazine: Cooking Light
| Issue Date: July

On-Sale Date: July 10, 2005

Total Audience

Reached: 10,270,000
Median Age: 48.1
Median HHI: $67,445

Male/Female:% 17/83

he Fourth | Fresh tastes from top chefs N
mmer suppers | Great lunches.
——— o e

ready, set, summer! get active, toned and energized (.s6)
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tricks to eat
Iean & smart™




Magazine: Fitness
[Issue Date: February |
On-Sale Date: December 28, 2004
Total Audience
Reached: 2,673,000
Median Age: 35.0
Median HHI: $57,150
Male/Female:% 26/74

1€a I t h
| Energlze'

l  THE NO-SLUMPF,
NO-CRASH WAY TO EAT

A beach-ready body
: m 3 easy moves

; The surprisingl®
truthabout =

Magazine: Health

[Issue Date: June

On-Sale Date: May 26, 2005
Total Audience

Reached: 6,077,000
Median Age: 45.7

Median HHI: $51,152
Male/Female:% 22/78

Magazine: Natural Health
|Issue Date: July/August |
On-Sale Date: July 21, 2005

Total Audience

Reached: 1,500,000
Median Age: 40.5
Median HHI: $74,363
Male/Female:%  11/89

Vomansay

39 chk & EasyMea
Low Carb Dtet|ng IVIade Simple

Haura Valentine's Day
eartft rafts

Magazine: Woman’s Day
|Issue Date: December |
On-Sale Date: November 15, 2005
Total Audience

Reached: 21,423,000

Median Age: 48.0

Median HHI: $49,649
Male/Female:%  06/94
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Proijits, Promote

LOoKS LIKE THE START
oF A HEALTHY RELATIONSHIE,

Blueberries
All Year Round
Either Fresh,

Bluhowidag~ - Frozen or Canned.

MAKE . HEALTHY SaLan
HEALTHIER wib BLUEBERRIVE
h ced CALIPORNIA WALNUTE,

Ty our lwalthy
Blueherry Parfait

Bocause N0 ONE crnouta
IP-DESSERT.

The Bluel)erry Web site (www.l)lue]wrry.org] is the most Corrlprehcnsive
source of information about hig]aljush blueberries. It contains up-to-
the-minute news about health and nutrition, and offers consumers

many easy-to-prepare recipes. In 2004 approximatei’y one million peopfe

visited our site.

US. HIGHBUSH BLUEBERRY COUNCIL

U.S. Highbush Blueberry Council, 2390 East Bidwell Street, Suite #300, Folsom, CA 95630
Telephone (916) 983-0111 * www.blueberry.org



